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GOALS

ÅGet started with the basics ςFacebook & Twitter

ÅDiscuss how to Social Networking could work at your 
organization 

ÅIdentify your organizations needs and translate them 
into a plan

ÅCreate a definition of success for your organization
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WHY FOCUS ON YEAR ROUND

RELATIONSHIPS?
ÅThe retention challenge

Å 40-70% for non-disaster direct response fundraising

Å 10-20% for disaster response donors

Å 30-60% for volunteer participation events

Å Donors defect due to:

ÅPoor acknowledgement

ÅLimited information about how their funds are being used

ÅBelief that other causes are more deserving

ÅThey donôt remember giving, and

ÅPoor support

ÅAcquisition is very expensive

Å Most groups spend >>$1 to raise $1

Using the Internet to Connect Your Middle and Major Donors
Convio, Sea Change Strategies, and Edge Research 2008
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FACEBOOK SPECIES
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FACEBOOKςPROFILE - FRIENDS



FACEBOOK - CAUSES

How Tweet it is to have a Friend Like You
Nicci Noble, CFRE

Monday, November 30, 2009



FACEBOOKςGROUPS - MEMBERS
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FACEBOOKςPAGE - FANS
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FACEBOOKςINTEGRATED PAGES
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PERSONAL PROFILE VS FACEBOOK PAGE

ÅProfilescan only be used to represent an individual, 
and must be held under an individual name. 

ÅYou can also use your account to manage Facebook 
Pages that represent businesses or other 
organizations. 

ÅYou may only create Facebook Pagesto represent 
real organizations of which you are an authorized 
representative, and fans of these Pages won't be able 
to see that you are the Page admin, or have any 
access to your personal account.
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FACEBOOK PAGE

ωA public figure, business, or brand can create a 

Facebook Pageto share information, interact with their 

fans, and create a highly engaging presence on Facebook. 

ωPages are distinct presences that are optimized to 

represent a business, and are separate from user 

profiles. 
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KEY ELEMENTS OF A FACEBOOK PAGE

ÅProfile Picture / Logo 

ÅTabs

ÅStatus

ÅBlurb / Mission Statement

ÅApplication Boxes

ÅLeft Column

ÅMain Column

How Tweet it is to have a Friend Like You
Nicci Noble, CFRE

Monday, November 30, 2009





FACEBOOK PAGES VS GROUPS

ÅPagescan only be created to represent a real 
public figure, artist, brand or organization, and 
may only be created by an official representative 
of that entity. Pages can be customized with rich 
media and interactive applications to engage 
Page visitors. Applications can't be added to 
groups.

ÅGroupscan be created by any user and about any 
topic, as a space for users to share their opinions 
and interest in that subject. 
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FACEBOOK INSIGHTS

Å Interactions: Total number of comments, Wall posts, and 
likes.

Å Interactions Per Post: Average number of comments, Wall 
posts, and likes generated by each piece of content you post.

ÅPost Quality: Score measuring how engaging your content is 
to Facebook users. A higher Post Quality indicates material 
that better engages users.

ÅPosts: Number of posts your Page has made either on the 
Wall or in video.
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FACEBOOK INSIGHTS

ÅPage Views: Number of times your Page has been viewed 
by Facebook users.

ÅMedia Consumption: This graph tracks how many photo 
views, audio plays, and video plays your content have 
received.

ÅDiscussion Posts: Total number of discussion posts 
written by fans.

ÅReviews: Number of times your Page has been rated in 
the Reviews application. 
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TWEETING: HOW TO GET STARTED

ÅReach millions via the Internet or via texting

ÅSign up & create an account

ÅBroadcast info, solicit feedback, inform 
followers

ÅFind & Follow ςdetails, universal mail or email 

Å2 way street ςprivacy & list improvements

Å@directmessaging

ÅMultilanguage features & support
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TWITTER

ά¢ǿƛǘǘŜǊ ƛǎ ŀōƻǳǘ ŀǇǇǊƻŀŎƘΣ 
transparency, and 
ƛƳƳŜŘƛŀŎȅέ
ïJack Dorsey, Twitter Co-Founder
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ÅA computer with internet access 

ÅMobile internet access 

ÅTexting capabilities 

ÅA computer with internet access 

ÅMobile internet access 

ÅTexting capabilities

WHAT YOU NEED TO TWEET
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TWITTERςORGANIZATIONAL
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Nicci Noble & Philip King 

Web 2.0: Building Online Social Networks

45th Annual  AFP International Conference on Fundraising

ALLOW NETWORKS TO EMERGEς
IF DONΩT KNOW YOUR ENTHUSIASTS (YETύΧ

SURF THEIR WAVES

ωA new group of volunteers that utilize the web to raise 

money for their charity of choice are online.

ωEvidence of growing social networks are illustrated in the 

rise of the number of online fundraisers, and donors.  

ωMany nonprofits have experienced a great deal of 

success using web based fundraising technology. 
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ALLOW NETWORKS TO EMERGEς
IF DONΩT KNOW YOUR ENTHUSIASTS (YETύΧ

SURF THEIR WAVES

ÅEmerging new channels provide new ways to identify and 

cultivate, potential, major donors also.

ÅWeb based communities comfort and sophistication levels 

are rising communities, are the number of online 

fundraising opportunities.

Nicci Noble & Philip King 

Web 2.0: Building Online Social Networks

45th Annual  AFP International Conference on Fundraising
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IF YOU DONΩT HAVE TIME TO DO IT RIGHT, 
WHEN WILL YOU HAVE TIME TO DO IT OVER?

ÅStart planning earlier than you would normally! 

(things will come up!)

ÅFocus on recruiting more volunteers and ask them to fundraise

ÅRetain & entice past volunteers/hosts to do so again

ÅSecure high profile partners & sponsors, like businesses owned 

by board members
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IF YOU DONΩT HAVE TIME TO DO IT RIGHT, 
WHEN WILL YOU HAVE TIME TO DO IT OVER?

ÅPost the right message, at the right time, to the right people

ÅOngoing communication with Members, Fans, Followers are key,

but ŘƻƴΩǘ ƻǾŜǊƭƻŀŘ them

ÅFocus on specific actions and desired results

ÅaŀƪŜ ǎǳǊŜ ȅƻǳǊ ƳŜǎǎŀƎŜ ǎǳƛǘǎ ǘƘŜ ŀǳŘƛŜƴŎŜ ȅƻǳΩǊŜ ŀŘŘǊŜǎǎƛƴƎ

Nicci Noble & Philip King 

Web 2.0: Building Online Social Networks

45th Annual  AFP International Conference on Fundraising
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SUMMARY

ÅOnline fundraising is growing very quickly 
nationwide

ÅIt is critical to have a year round relationship 
management approach to renew and grow donors 
acquired through web based giving programs

ÅOnline constituent engagement can help grow 
fundraising online and offline
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SUGGESTED READING

My Charity Connects Web 2.0 Glossary
http://mycharityconnects.org/web2_0glossary

Mobile Active: Using Mobile Phones in Fundraising Campaigns 
www.mobileactive.org/files/MobileActive3_0.pdf

Your Communication Goals
www.idealware.org/articles/bulk_email_software_communication_goals.php

Bethôs Blog: How Nonprofits Can Use Social Media 
www.donorpowerblog.com/donor_power_blog

Weiner, Robert: Online Fundraising Tools Checklist

www.rlweiner.com/clf/online_donations_checklist.pdf

Sea Change Strategies: The Wired Wealthy-Using the Internet to Connect with Your 
Middle and Major Donors
http://conference.afpnet.org/handouts/1186_MG7Bhagat_Vinay_131931_Feb16_2009_Time_045402PM.pdf

http://mycharityconnects.org/web2_0glossary
http://www.mobileactive.org/files/MobileActive3_0.pdf
http://www.idealware.org/articles/bulk_email_software_communication_goals.php
http://www.donorpowerblog.com/donor_power_blog
http://www.rlweiner.com/clf/online_donations_checklist.pdf
http://conference.afpnet.org/handouts/1186_MG7Bhagat_Vinay_131931_Feb16_2009_Time_045402PM.pdf
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EMAIL & MARKETING RESOURCES

People to People Fundraising: Social Networking and Web 2.0 for

Charities by Ted Hart(Author), James M. Greenfield(Author), Sheeraz D. Haji

The Mercifully Brief, Real World Guide to Raising Thousands 

(If Not Tens of Thousands) of Dollars With Email by Madeline Stanionis

Momentum: Igniting Social Change in the Connected Age (Hardcover)

by Allison Fine

http://www.amazon.com/exec/obidos/search-handle-url/102-5243716-9923337?_encoding=UTF8&search-type=ss&index=books&field-author=Ted Hart
http://www.amazon.com/exec/obidos/search-handle-url/102-5243716-9923337?_encoding=UTF8&search-type=ss&index=books&field-author=James M. Greenfield
http://www.amazon.com/exec/obidos/search-handle-url/102-5243716-9923337?_encoding=UTF8&search-type=ss&index=books&field-author=Sheeraz D. Haji
http://www.amazon.com/exec/obidos/search-handle-url/103-0359588-1235837?_encoding=UTF8&search-type=ss&index=books&field-author=Madeline Stanionis
http://www.amazon.com/exec/obidos/search-handle-url/103-0359588-1235837?_encoding=UTF8&search-type=ss&index=books&field-author=Allison Fine
http://www.amazon.com/gp/reader/1889102059/ref=sib_dp_pt/103-0359588-1235837
http://www.amazon.com/gp/reader/0787984442/ref=sib_dp_pt/103-0359588-1235837
http://www.amazon.com/gp/reader/0470120770/ref=sib_dp_pt/102-5243716-9923337

